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Things to know about The Greylock Glass…
Born on:

January 13, 2015

Coverage Area:

Primarily Berkshire County, occasionally
Southern Vermont and Hudson Valley

Media Formats: Online Articles, Podcasts, Livestreaming Radio
Content Areas:

News, Arts & Entertainment, Politics, Food, The
Outdoors, Travel, Human Interest

Awards:

None, but then, we’ve never submitted any
articles… double-dog-dare us to throw down?

Editorial Bias:

Left-of-Center, sometimes dizzyingly so (you
were going to find out eventually, anyway).

Known For:

Unmatched prose, breathtaking page layout,
pugilistic style, unapologetically wonky news
analysis, eccentricities like marine traffic stats.

Our Firm Belief: The fate of American democracy is inseparably
yoked to the fate of independent local journalism.

We’re going to level with you — if you’re in possession of this Media
Kit, your organization is probably a good match for a relationship with
The Greylock Glass. But you’ll need to accept a few things for it to work:
• Our goal is not to “sell you an ad;”
• We need to learn what might make your goals more attainable if we
are to be of value to you — this should take a little time and effort;
• Our expertise will be of service beyond whatever campaign is running
at any given moment — we are invested in your success;
• If you’re expecting 100,000 clicks on an ad placement, you’re high.
What you should want is a fair number of views or clicks by the
potential customers you’d want walking into your shop. More on that.

We don’t find clients scattershot — do you?
I recall the first time we decided to do a big social media ad spend with one of the
big platforms. Instead of results from my targeted, local audience, we were getting
likes, comments, and shares from Africa, Asia, and South America. I realized I
couldn’t trust the numbers and have rarely tried again. Besides, why should I send
my ad budget to California? I’d rather give money to my local competition.
You may have had similar experiences. The Berkshires is home to about 140,000
people in Summer, including snowbirds. You can really only reach so many of them
anyway, so why not reach the ones you want to make your doorbell jingle or your
phone ring? I mean, you could stand out in front of Six Flags passing out flyers and
reach 140K people in a couple of weekends, but would you reach your customers?

Who’s looking in The Glass?

An attractive demographic spread engages with our content. On one hand, the
“after-college-before-family” set is perfect if your message is meant to appeal to
those seeking experiences — Arts & Entertainment, Food, Outdoor Recreation, etc.
Then, we get another little bump from the “kids-are-out-of the-house” set due to
many similar interests, plus a heavier emphasis on Arts & Culture.
In between, our coverage of local issues gives us a solid block of the 35–54 crowd,
as well as the 65-plus readership, who often praise our commitment to issues they
care about such as the climate, justice, land preservation, etc. Our growing under25 readers track our increased coverage of film, music, and politics.

What do our readers care about?
To me, this is the really good stuff. I can tell you that in July, we finally got back
above 10,000 monthly readers since the start of the pandemic. Should you be
impressed? Maybe. Maybe not. All depends on what you’re trying to offer them.
When I look at the “Affinity” category, below, a picture begins to emerge that
describes an audience of means, self-worth, and an obvious taste for the good life.

The Greylock Glass absolutely expects to hit the 100,000 visitors/month milestone
in 2022. Right now, I’m pretty pleased with the audience we have grown and
nurtured over the past seven or so years. It was no accident, I can tell you.
And depending on your business, I’m betting that you’d rather reach a handful of
“Avid Investors,” “Travel Buffs,” and “Health & Fitness Buffs” than 100 random
profiles on social media that may not even be backed up by actual human beings.
Looking at The Greylock Glass’ audience’s other interests…well, you can see from
“Arts & Theater,” “Book Lovers,” and “Green Living Enthusiasts” that you really
couldn’t paint a more accurate picture of a Berkshires audience if you tried.

What do our readers want and need?
I realize it may be “burying the lede” to save the best for so long, but I’ve had a
reason for it. I think you really kind of have to understand a little bit about who and
what The Greylock Glass is to fully appreciate this next graphic.
The “In-Market Segment” shows what Greylock Glass readers are searching and
shopping for at the same time as they are consuming our content. The categories
shift and change places from quarter to quarter, but this is a pretty typical sample.

Except for one thing…
I don’t think I’ve ever seen such a strong showing in the “Real Estate” categories.
Add “Home Improvement,” “Home Décor,” “Travel/Hotels,” and “Financial
Services” to the list between January and August 2021, and I’d predict that, in
addition to our regular readers, The Greylock Glass is attracting folks from beyond
the Berkshires looking to relocate.
You may be thinking, “Well, that’s great for real estate agents, but my business is
catering!” Guess what? People who are new to the area don’t have a favorite salon,
restaurant, lawn care service, auto mechanic, nutritionist, etc. Not yet they don’t.
Place your message in front of them before they realize they need your services.

Where is the audience located?
Predictably, we have a pretty strong showing from North Adams, Pittsfield, and
Williamstown, Mass. Boston would be a surprise, except for all the families who
are bugging out of the big cities in favor of the rural life. (Note to y’all — please
leave your aggressive driving habits in the city. We’ll all get along a lot better.)

Again, no real surprises looking at the breakdown of visitors to The Greylock
Glass from beyond. We have just a bunch of folks from N.Y.C. checking out the
site and subscribing to the mailing list. Some of the Californians are transplants,
but some may be data pollutants caused by VPNs. I mostly trust the Connecticut
and Florida numbers. The Illinois contingent is honestly anyone’s guess.

So what’s the bottom line?
It’s pretty simple really. We love doing journalism. We don’t love the continuous
nose-to-the-ground hunt for new sponsors and advertisers. We’d rather provide you
with such impressive results and unparalleled customer service that we become
part of your business strategy. Even if your business is seasonal, we’d love to know
that we can look forward to seeing each other come Spring or Winter or whenever
your customers migrate back your way. Predictable as the calendar.
This serves another important purpose. We really don’t want a whole lot of
competition within the pages of The Greylock Glass. We mean it when we say that
we know our success is linked to our investment in your success. Mutual success
isn’t the only thing that loyalty and trust are built on, but it’s a good start.
We have so many standard and premium ad formats, content opportunities, and
social and in-person promotional opportunities, it would be impossible to list every
combination here. As a general guide, the sponsorship levels look a bit like this:

$250/month

$500/month

$1,000/month

In-Copy Placements

Everything in the $250, plus: Everything in the $500, plus:

Sidebar Placements

Newsletter placements

Dedicated Newsletter

Social Media Promotion

Podcast placements

Sponsored Content

Specific combinations will be tailored to what you’re trying to achieve, not what
we have to sell you; for example, if you’re mainly trying to build up brand
recognition, an ad format with an aggressive call to action would be a bad idea.
If you aren’t in need of a sponsorship package, or if you just want to take us for a
test drive, we are happy to offer à la carte options as available. All prices are
monthly, though we will pro-rate shorter terms, adding on a 25% premium.
Section

Top Banner (1 avail.) Main Column (3 avail.)

Sidebar (5 avail.)

Homepage

400

300

200

Editorial Sections

300

200

100

Calendar

500

NA

NA

Special Sections

NA

500

300

We hope this media kit has given you a greater understanding of The Greylock
Glass! Please contact us with any and all questions, and to set up a consultation.

